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Introduction and message from our Managing Director

At Belron UK Limited, (trading as
Autoglass® and Laddaw®) we are
committed to doing the right thing by all
our stakeholders. We put being responsible
at the heart of our business, it stems from
our values, is reinforced by our culture, and
lies at the heart of our common purpose:
making a difference with real care.

This report provides an insight into how we do
business in a responsible way. It explains how we
consider our responsibilities to our people, to those
with whom we do business, to the wider community
and to our planet, and highlights our progress across
this broad agenda.

In 2022 we all continued to be faced with challenges
both professionally and personally including the
continuedimpact of the pandemic, the devastating
war in Ukraine, supply chain challenges and of course
the cost-of-living crisis whichis impacting so many.
Despite those challenges we have come along

way, seeing both healthy financial performance

and excellent progress against our responsible
business ambitions. | amimmensely proud to be a
part of this business and | would like to say thank you
to all Belron UK colleagues who demonstrate the
true spirit of Belron day in and day out, responding
to any challenge with care, compassion, and an
unwavering determination to deliver and ensure we
operatein aresponsible way. Our progress around

Contents Introduction Foundations People Customers Environment SustainableProcurement GivingBack Close

the sustainability and responsible business agenda
has been significant but we continue to set ourselves
ambitious goals to ensure being a responsible
business for our people, our planet and society is at
the heart of our business and the driving force behind
our decisions. By working together, we will achieve
our ambitions, delivering on our purpose to make a
difference with real care.

lam pleased to be able to share our progress and
achievements with youin this report and look forward
to our business making even greater strides across
this agendain the future.

Taxiarchis Konstantopoulos

Managing Director
Belron UK Limited

lamimmensely proud to be

a part of this business and |
would like to say thank you
to all Belron UK colleagues
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2022 Highlights

Responsible
Business Foundations

« Maintained our certification
to International Standards for
Occupational Health and Safety,
Environmental Management and
Quality Management (ISO45001,
ISO14001 and ISO9001).

« Completed over 60 internal audits
to check compliance with our
policies and processes and support
the business in doing the right and
responsible things.

« Successfully achieved positive
outcomes in over 24 external audit
reviews completed by or on behalf of
our corporate customers and other
external organisations.

» Over 2,500 compliance and ethics
training modules were completed.

People

» 89% of colleagues participated
in our third annual employee
engagement survey. The responses
to the survey highlighted that 86%
of colleagues are engaged and
improvements were made across
many categories of the survey.

» We currently have over
20 colleagues completing an
apprenticeship programme.

» 95% of our People Leaders
have completed Mental Health
Champion training.

* 91% of colleagues agree or
strongly agree with the statement
'My manager cares about my
wellbeing'.
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Customer

« Allnew Customer Service
Representatives received training
and guidance to help them learn
effective customer service
principles, including listening skills,
use of inclusive language and
prioritising customer care.

« Trained our Technicians to
the highest standards, with
accreditation by the Institute of
Motor Industry, to ensure the
highest quality of service and the
safety of our customers.

* Helped shape the new British
Standards for repair, which will
provide an opportunity to repair
more chips and will be better for our
customers and the environment.
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2022 Highlights

Environment

» Belron Group submitted a
Commitment Letter to the Science
Based Targets initiative (SBTi) to set
our company-wide near-term and
long-term emissions targets.

» Recycled 100% of our glass waste
and diverted over 95% of all our
waste from landfill.

» Werepaired rather than replaced
over 172,000 windscreens, avoiding
the creation of over 2,700 tonnes
of waste.

* Purchased 100% of our electricity
from certified renewable sources.

» Over 35% of our company car fleet
is fully electric.

Sustainable
Procurement

« Our supplier code of conduct is
a set of principles that we expect
our suppliers to work within and
we consider these principles when
choosing our suppliers.

« Further enhanced our sustainable
procurement competence through
the introduction of a procurement
e-learning module.

« Introduced a 100% electric
company car policy for new
company cars.
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Giving Back

» We supported over 20 separate
charities and community projects
via our various internal giving back
schemes.

« Over 550 of our UK colleagues,
along with their families and friends,
took partin the virtual Spirit of
Belron Challenge, our global giving
back event, globally raising over 2.2
million euros for our partner charity,
Afrika Tikkun.
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About Belron UK Limited

Belron UK Limited (trading as Autoglass®
and Laddaw®) is part of the Belron Group,
which operates in 37 countries across

six continents and is home to just under
30,000 employees.

Belron has a deep and longstanding commitment ‘to
making a difference with real care’ to its customers,
its people, to society and to its shareholders. It has
afocusedbusiness strategy to become the global
leader in vehicle glass repair, replacement, and
recalibration.

The Belronfamily has a strong history and family
values. Our approach to being a responsible business
is driven by our purpose and is reflected in our culture
and core values: Collaborative, Genuine, Caring and
Driven. We call this The Spirit of Belron.

Our purpose is shared right across the Belron family
of businesses and s the driving force behind all our
decisions.

Inthe UK, Belron UK Limited trades as Autoglass®,
the leading vehicle glass repair, replacement and
recalibration specialist; Laddaw® s the UK distribution
and wholesale arm for vehicle replacement glass and
other associated products. Our business is home to
some 2,000 employees, with over 95 centres around
the country and a large glass-distribution network.

AUTOGLASS'

THE NATURAL CHOICE INVGRRR

MAKINGA DlFFERENCE
withreal care

¥ = =
S INESS
SPIRIT OF BELRON /RESPONSIBLE BUS

INSPIRING LEADERSHIP

pan | | 4 Seec
" Laddawr
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Doing Business Responsibly — Our Approach

We recognise the vital role that any rZ .
. . . - »
business must play in addressing Reduce our environmental Promote diversity, ¢ 5% &

o . o . o o o =Z
environmentaland social challenges. footprintincluding; reducing equityandinclusion % ~ ° _= ;
We strive daily, to take on a greater : . . o0 &

e : waste and working towards in everything Zeo ° gt
responsibility and play our partin : »
. . acircular economy and wedo ! c
demonstrating how businesses canbe a drivingd L Z = 4
force for change. riving down emissions 5 .8 &

Within Belron we have developed our approach

to 'doing business responsibly’ whichis laid out

in our Responsible Business Framework. The
Framework has two strategic pillars — Sustainable
Products and Services and Investing in People
and Society. Underpinning the Framework, we
have the foundations of strong governance and
inspiring leadership, our values and ethics, and robust
reporting and measurement. For more information
onthe Belron Responsible Business Framework and
thelast update on the Belron Group responsible
business activities, please visit www.belron.com

- _ Ensure sustainable | 40 Prioritise the safety,
At Belron UK Limited, and on completion of our i Sy !
own internal materiality assessment, we are aligned and responsible \ =%/ health and well-being

with this framework and focus areas of Sustainable procurement - . of our people
Products and Services and Investing in People and 7
Society. Our priorities under these focus areas are to:

Viathese focus areas and with our responsible business foundations, which include strong governance,
assurance processes, robust data and measurement and of course inspiring leadership, we will ensure
we maintain our reputation for being a responsible business and an organisation we are all proud of.

«Q
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Responsible Business Steering Group

The Responsible Business Steering Group is made
up of experts from around the business and they
support andinfluence their areas and the business
to ensure we have a forward-thinking, proactive
approach, which allows us to make a positive
contributionin everything we do. Itis chaired by
our Head of Responsible Business with proactive
Executive oversight.

The group andits members set and guide key internal
stakeholders in establishing plans, setting policy

and process, as well as measuring and reporting on
performance, to enable and ensure that we achieve
our vision of being a best-in-class, responsible
business.

Responsible Business
Governance and
Support Framework

Responsible Business Steering Group

Subject matter experts /champions

Governance, ethics,
compliance
and Wellbeing
Equity, Diversity
and Inclusion
Giving back
Customer
Procurement

Influencing and supporting processes, actions and outcomes

Inspiring leadership and governance Ourvalues &ethics Robust reporting & measurement
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Our Approach to this Report

This report highlights our approach to
being aresponsible business through
governance, material issues and strategy,
and provides a focus on performance
during 2022 (1 January 2022 to 31
December 2022).

We also include information on approach and
activities that occurred before or after the reporting
period, to help provide a clearer picture of our
performance and to provide context to our approach.

o

We have included case studies and information as
examples of our responsible business strategy in
action.

The report covers Belron UK Limited activities and
does notinclude activities or performance of our
suppliers, contractors or partners, unless otherwise
noted.
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Responsible
Business
Foundations

At Belron UK Limited, our business is built on
a clear and solid foundation of responsible
corporate governance that respects our

purpose of making a difference with real care.
This foundation also ensures we maintain our
reputation of being a responsible business and
an organisation that we are proud of.
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Our decisions and daily actions are underpinned by
our values of Collaborative, Genuine, Caring and
Driven and our purpose ‘Making a Difference with
Real Care’. We have a duty of care to maintain the
highest operating standards by upholding our ethical
principles to ensure the long-term sustainability of
our business.

Some of the ways we do this are by:

« Being committed to good corporate governance
and achieving our business objectives in an honest,
transparent, and accountable way;

« Implementing robust risk management and
compliance processes;

« Continuing to develop and innovate ways of
minimising our impact on the environment and
giving back to society;

« Ensuring transparency and full compliance with all
statutory requirements,

« Publishing our corporate governance statement
that sets out our corporate purpose, leadership and
stakeholder relations, and engagement.
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Our Way of Working

Our code of ethics document, "Our

Way of Working', describes our genuine
approach to the way we work and how we
dobusiness. The code acts as areference
point when decisions are made to ensure
that we do the right thing every day.

The documentis divided into three main areas: how
we work together, how we work with others, and how
we manage the business. The code covers awide
range of areas such as bribery and corruption; care for
the environment; competition law; data protection;
dealing with customers; discrimination; fraud; health
and safety; human rights; relationships with suppliers;
and sustainable procurement.

To ensure our people understand the importance of
our approach and how we implement the principles
across our entire organisation, the code of ethics

document is supported by a variety of training and In 2022, over 2,500

e-learning materials. Colleagues are required to Combliance and Ethics
undertake these training modules when they join the P

business as well as complete annual refreshers. The training modules were

training also covers our ethical principles and how to successfully completed.
report concerns, including via the Speak Up line.

By promoting and demonstrating our ethical
behaviours and principles throughout the
organisation, we build trust with our people and
strong relationships with our partners. This resultsin
us creating a climate where everyone can thrive.
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Transparency

We publish an annual corporate
governance statement with our directors’
report as part of our accounts. This covers
our corporate purpose and leadership,

and stakeholder engagement activity,
among other things. In addition to this we
also publish a statement of engagement
with our employees and a statement of
engagement with suppliers, customers and
others that are in abusiness relationship
with us.

We also publish a Section 172(1) statement in our
annual strategic report and on our website. This sets
out how the directors of the business have managed
theinterests of employees and the impact of our
business operations on the community and the
environment. The statement also reflects the need
to ensure fairness across all stakeholders and the
desirability to maintain a reputation for high standards
of business and conduct.

In compliance with the UK Modern Slavery Act, we
publish our slavery and human trafficking statement
on our website. This statement provides an overview
of our approach to ensuring there are no incidences
of modern slavery in our own operations or within
the supply chain. This includes the due diligence
processes for onboarding new suppliers and the

ongoing management of existing suppliers, and the
training provided. We go beyond that and educate
our employees with online courses, posters and
messaging, so they are also aware of the risk of
modern slavery outside the workplace, and so they
know what action to take if they have suspicions.

We fully support allinitiatives which set the
conditions for amore inclusive society and
support environmentalimpact reductions, which
is why we publish and/or submit reports such as
our Gender Pay Gap Report, our Streamlined
Energy and Carbon Report, and undertake an
energy assessment under the Energy Saving
Opportunities Scheme.

Speaking Up

As aresponsible business itis important to ensure

we allfeel comfortable to discuss difficult or sensitive
decisions inan appropriate way. It is equally important
that any one of our employees feel confident
indrawing attention to behaviour they feelis
unacceptable and may contravene our code of ethics.

We encourage employees to ask questions or raise
concerns via their line manager or a member of

the Legaland Compliance teams. They can also
report concerns via our independent Speak Up
helpline, which is available to all our people and is
independently managed. This service enables anyone
to 'speak up'inabsolute confidence if they become

aware of or are concerned about anything, including
malpractice, corruption, bribery, fraud, theft, or other
misconduct such as injustice, harassment, bullying or
other inappropriate behaviours.

We raise awareness of the helpline via ethical
training modules, company policies and our internal
communication channels.



https://www.autoglass.co.uk/cms/assets/cukesk301/files/2023-05/Section_172.pdf
https://www.autoglass.co.uk/cms/assets/cukesk301/files/2023-06/modern-slavery-act-october-22.pdf

Belron® UK Limited - Responsible Business Insights Report 2022 Contents Introduction Foundations People Customers Environment SustainableProcurement GivingBack Close

Robust preventative measures and checks

: review our policies regularly and relevant policies are Should they occur, such data breaches would
Compliance , . .
published externally. We also have data champions be reported to our Data Compliance team who
We are committed to the strict observance of in each business area, providing them with extensive investigate, as well as manage the notification and
legislation and ethical conduct. We have key teams training that enables them to help implement our reporting processes accordingly.
across allareas of the business who are responsible standards in line with requirements. We currently
for reviewing and measuring compliance with the have circa 50 data champions across our business.

policies and processes we have in place. _ _
Forany process that may involve handling

Recommendations identified by internal functional personal data and is likely to resultin a high

areas and business partners can be highlighted to risk to individuals, colleagues are required

the Compliance team who will work with the relevant to complete a data protectionimpact

business area and corporate partner to mitigate and assessment. Suppliers that process

resolve risks. We consistently and comprehensively personal data on our behalf must

measure the effectiveness of the systemsin place to confirm that they comply with our

identify any risks and highlight areas for improvement. data and security policies. New Global Information

Data Protection and Allnew joiners are required Security Programme
Information Security to complete data protection

and information security Our global information security programme continues to
We are committed to ensuring the security and training and, in addition, we deliver industry-leading processes that provide the right
protection of the personal data that we process, and roll out annual refresher level of protection and control for our data and people across
to provide a compliant and consistent approach to training on data protection the organisation. During 2022, we continued to mature our
data protection. We hold customer, colleague and and information security to capabilities in cyber and information security, the global
supplier data and have a responsibility to collect, colleagues information security team has continued to expand, and
use and store it responsibly in line with the Data a European Security Operations Centre has been
Protection Act 2018. Under our data protection established. Significant investments were made

, o requirements, we mustreport in security technologies and services, which

Our approachincludes strong polloes and processes certain types of data breaches to enabled us to improve our controls and
on datamanagementand tram.lng for our people. the relevant regulator, such as the continue to maintain compliance
Our Legal Counseland Legal Director over;ees Information Commissioner's Office toregulatory needs.
and supports our approach to data protection and inthe UK, and the affected individuals.

are supported by our Data Compliance team. We
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Data Security

Cyber-attacks and security incidents are a growing
risk to all businesses. We are very mindful of these
risks and have designed processes and controls to
protect the data entrusted to us and our business
operations. All colleagues have arole to play in
protecting data and guarding against cyber security
threats.

We communicate our policies and remind all
colleagues to keep security top-of-mind through
training and awareness campaigns. We have an
establishedrolling information security awareness
training programme to help our colleagues identify
and guard against cyber threats both in the workplace
and outside. Regular simulated phishing tests arein
use and new training modules focusing on specific
cyber-security topics are released every three
months.

External Assurance and Audit

The Compliance and Audit teams oversee a

variety of audits that are conducted by external
organisations. Due diligence audits completed by
our external partners are encouraged as they can
provide an objective view of the service we provide
and our compliance with, and implementation of, our
processes and policies.

During 2022, we successfully achieved positive

outcomesin all 24 audit reviews completed by or

on behalf of our corporate customers and other
external organisations. This was in addition to the
completion of 81 business assurance questionnaires.
The purpose of these activities is to seek assurance
that we are a responsible business partner with a clear
purpose and strategy, while putting our customers,
our people and society at the forefront of our decision
making. These activities help to support our position
of being a supplier of choice.

External Certification

Across all Belron UK sites we have successfully
maintained certification for our Quality Management
System (QMS), our Safety Management System
(SMS) and our Environmental
Management System (EMS) éf%
againstthe following standards: ¢

£
)
3 S
«1SO9001:2015 (QMS) \ DNV //
+1S0 45001:2018 (SMS) N\
«1SO14001:2015 (EMS) 1S0 45001

Our systems and theirimplementation across the
business are externally audited every six months by
the certification body DNV. In 2022, a combination
of remote and on-site audits identified no major
nonconformities. Compliance with our management
system requirements is also subject to ongoing
monitoring through our internal operational audit
programme.
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Internal Audit and Assurance

We see compliance as an ongoing and continuous
improvement process. Through the regular review
and audit of our own activities, our internal standards,
and the training of our employees, we ensure our
conduct is always exemplary. Our internal audit
function performs audits across the business to
provide assurance that we are maintaining the
required standards.

For example, we deliver internal operations audits
across the business. These audits are based on

a standardised template, are scored, andinclude
operational control, service delivery, environmental

—

factors and health and safety management. Each
auditincludes assessments of technicians' work
based on the Belron Way of Fitting, which is followed
by Belron business units worldwide. Nonconformities
identified during audits are analysed to understand
root causes and levels of risk. Acting on this
information enables us to continually improve
standards andlevels of compliance.

We aim to audit each of our districts (which are made
up of several fitting centres and stock collection
points) and distribution centres at least once a year,
equating to 62 auditsin total. In 2022, all districts and
distribution centres were audited at least once.

To maintain compliance with our required standards
and to ensure the safety of our people, our
operational and supply chain managers are also
required to complete regular self-assessments

and site safety inspections. \We ensure continuous
improvements, observations and points for action
are shared with the site teams. Areas identified as
best practice are also shared with other areas of the
business to support overall continuous improvement
in operations and implementation of systems.
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People

Our people make Belron UK Limited what it is. They are
passionate and committed to making a difference with
real care for each other, for our customers, and for the
wider society in which we operate. We are hugely proud
of them and aim to deliver an inspiring and exceptional
people experience day in and day out, to inspire and
enable our people to make a difference.

Belron UK Limited (trading as Autoglass® and Laddaw®) is home to
some 2,000 colleagues. Our colleagues support the business across
four main areas including; our Operations team which is home to some

950 technicians and associated support staff; our Supply Chainteam ‘\U§Q.
(Laddaw®) who supply vehicle glass to Autoglass® as well as Wholesale Qg{‘
customers; our Customer Experience Centre who manage the 4 As

customer journey and booking service alongside our digital platforms,
and our Central Function teams such as Finance, IT, People, Legal,
Sales and Marketing, who provide support across all areas of the
business. Belron UK Limited is part of the Belron Group which
operatesin 37 countries around the globe, has just

under 30,000 employees and is one of the leaders

in vehicle glass repair, replacement and

recalibration (VGRRR) services.

&
La®
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Building an exceptional people experience

Engagement and Listening

Our employee engagement survey, Our Belron, is Our employee engagement
part of our global listening strategy andis core to how survey highlighted a colleague
we listen to and measure our people’s experience. engagement rate of 86% of

By using the outcomes of the survey, we have
empowered our business with data andinsights to
enable better, more focused conversations, which
help develop and deliver targeted action plans to

which we are very proud.

really make a difference. continues to support our ambition and

_ drive to create an exceptional people
In September 2022, we ranour th|.rd fullengagement experience for all
survey with 89% of our people taking part. The survey
highlighted a colleague engagement rate of 86%, of We take a progress check 6 months after the main
whichwe are very proud. We are also incredibly proud survey andin 2022 it provided valuable insight and
of the improvements we made in many areas of the enabled us to really focus our plans, progressing
survey and that we compared favourably with other through the year, and to continue to make a
organisations inthe UK. The data and insights gained difference to colleagues.

Belron UK, Our Belron Colleague Engagement Rate

100
95
90
85
80
75
70
65

60

2020 Annual 2021 Annual 2022 Annual
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Our ambitionis to become a high- ﬂ
performing organisation, including
when it comes to providing
development and growth
opportunities; at the heart of this
are great conversations, which

is why we have implemented

a performance management
framework that focuses on
regular checkpoints between
leader and colleague with

the intention of creating

a high-performance and
high-support culture. The
framework s feedback-rich

with many opportunities for

Learning and Development

We are committed to helping our super-talented people
be the best they canbe. Our colleagues are empowered
todrive their own learning and developmentand are
encouraged to take accountability for focusing on their

own personal growth. Learning management system.

In 2022, we replaced our Learning Management System
with Workday's state-of-the-art solution resulting in over
24,000 learning moments recorded since the March launch.
On average, that means each colleague has accessed learning
via the platform on 12 occasions. We capture all sorts of
learning moments, these include; short eLearning courses
e.g. Our Approach to Inclusion and Diversity, face-to-face
week-long, technical training courses, accessing support
documentation and even receiving coachingand

We have prescribed learning
journeys based onroles to
ensure all have the skills and
the knowledge to be successful.

Our Learningand Development

framework and contentis aligned to the

business strategy, and we have a wealth of
development programmes on offer for all, as well

as some specifically for our leaders and managers.
We have an extensive self-managed e-Learning
catalogue of creative and choiceful modules, as well
as mandatory content that engages andinspires
people tolearn. There are a number of prescribed
learningjourneys based on the roles our people fulfll
to ensure they have the skills and the knowledge to
be successful.

colleagues to hear how they

are progressing; they canrecord
career aspirations and plot their
personal development.

We currently have over
20 colleagues completing
an apprenticeship
programme.

mentoring guidance. Additionally, on-the-job
learning opportunities that are not captured
via the system show that we are
serious about developing our

people.

In 2022 we launched a range of apprenticeship
programmes across the following areas: Customer
Experience, IT, Procurement, Leadership,

Sales, Warehousing, Finance and Learningand
Development. We currently have over 20 colleagues
completing apprenticeship programmes.

«Q
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Introducing Workday /-\

Earlyin 2022 we launched our state-of-the-art people There have b_een

platform, Workday. Our ambitionwas, and stillis, to 24,000 |earn|ng W O r k d O
make the lives of all our people easier with seamless momentsin 2022 ®
HR processes supported by standardised, world-class via Workday

systems.

Throughout 2022 we launched new modules to the
business including the introduction of the Performance
module and Workday Learning.

The Performance module enables our People to easily
add checkpoints with their team members, leaders or
colleagues across the business, and links seamlessly into
our goal setting. Workday is a key enabler to the Belron
Way of Performance, creating one place where people
can self-serve for any performance related needs.

Thelaunch of the Learningmodule has provided our
people with an extensive suite of learning opportunities,
with access to over 600 courses. In addition to thiswe
have been able to streamline the administrative burden
for our mandatory e-learning and also the onboarding
andtechnicaltraining for our Customer and Operational
Teams. Allinduction and continuous learning is now
completed via the Workday platform.
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Occupational Health and Safety

Ensuring all our people go home safely and
healthy every day is a priority for us, driving
a culture of zero-harm and supporting our
people to be their best.

Our certified to 1SO45001 health and safety
management system (SMS), ensures that we
proactively manage and mitigate all types of risks

to our people and our customers. Our SMS, our
dedicated Health and Safety team and our Leaders
support the business and our people to manage and
reduce health and safety risks and ensure that we
continually improve the management and control of
risks for all our stakeholders.

In 2022 we continued developing and implementing
our safety, health and wellbeing strategy which will
support us onourjourney from performing well to
achieving a zero-harm culture. Leading by example and
driving a positive safety, health and wellbeing culture is
key to this strategy and development work has included
aninitial strategic planning workshop, development of a
strategy and targeted leadership engagement.

These actions include increasing the visibility of our
health and safety key performance indicators and
improving our data insight opportunities, increasing
the profile of the health, safety and wellbeing agenda
atalllevels and support with and ensuring that there
is opportunity for leaders to engage their teamsin
our ambitions.

In 2022 the Covid-19 pandemic continued to
represent some challenges. Our cross-functional
Working Safely Team continued to operate

reviewing risk, controls and associated guidance,

and we continued to maintain consistency with the
government guidance as a minimum throughout. Our
approach to the management of this risk continues to
be reviewed regularly.

Staff Consultation and Engagement
in Health, Safety and Wellbeing

To ensure and enable proactive participation of our
people inthe management of health, safety and
wellbeing we have various colleague forums and
health and safety committees across different areas
of our business. The purpose of the committees

is to continually review the health and safety
performance and discuss matters raised by colleague
representatives.

Within our annual engagement survey, we have also
included anumber of health, safety and wellbeing
related questions including 'My manager cares about
my wellbeing' and 'Our business cares about the health
and safety of its employees at work'. Both scores, 91%
and 86% respectively for 2022, represent a significant
level of agreement from our colleagues of these
statements which demonstrates the priority we place
onhealth, safety and wellbeing as an organisation.

91% of colleagues agree

or strongly agree with the
statement ‘My manager
cares about my wellbeing’.

«Q
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Health and Safety management

We have systems, plans and trainingin place

to support the business to deliver aninjury and
occupational disease-free environment throughout
our operations. These are aimed at eliminating harm,
reducing risk and protecting our people and the
environment. These systems and plans put the safety
of our people, our corporate values, our processes
and procedures at the centre of our ways of working
and as aresult have improved our health and safety
performance.

We continually review health and safety related
competence and provide effective health and safety
information and training for our people to ensure and
allow our people to work safely.

We work towards protecting our people from

harm and ill health by continuously carrying out risk
assessments and reviewing controls and processes
as and when necessary.

T .

British Safety Council Award.

Our Health and Safety management system was recognised
again in 2022 when we were awarded a British Safety Council
International Safety Award. The International Safety awards
recognise organisations that have demonstrated excellence
: .!‘,‘ and commitment to occupational health, safety and

Ny -

wellbeing. This award also demonstrates our commitment
and dedication to continual improvementin the health
and safety discipline and allows us to benchmark our
organisation against other businesses, showcase

our commitment to excellent health and safety
standards, motivate our people and

further build on our culture of

health and safety.
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Performance Measurement and Ass

We continuously monitor, measure, analyse and - 8 <
evaluate our health and safety performance through \

internal and external audits, including site safety

inspections and evaluating our safety culture. All of

this is collaboratively achieved by our health and safety

team and the people leaders.

We are externally audited in line with the 1ISO45001 | L y Improving the safety of our fleet.

standard by DNV, the British Saﬂ?ty Coun(':All, a.? v With a fleet of over 800 light commercial vehicles, our technicians
as our corporate customers and insurers. Audits travel over a million miles per month. We have investedin

were conducted in 2022 by DNV with no major issues ' upgrading our vehicles to include more advanced safety features,
identified. As well as a certified SMS, this outcome J such as autonomous emergency braking and adaptive cruise control.
means that we have effective systems to support In 2022 we again increased the standard safety specification of our
both our business and our people to manage and technician vans to include reversing cameras. This has reduced the
reduce health and safety risks, and that we continually number of reversing type incidents as over 95% of our vehicles

improve the management and control of safetxfo‘r all feature some form of A.dvan.ced Driver Assistan.ce System. We
B icholders have also been working with telematics providers to help

— optimise driver behaviour, which have helped us to reduce
We measure our health and safety performance T our annualincident rate by 40% over the last four years.
through a combination of leading and lagging By focusing on driv.ir!g behaviours, \{ve can provide
indicators. These include core business KPIs of targete.d training V\.'h.ere requnlred, and
Lost Time Injury Frequency Rate (LTIFR) and recogmsect)szpeoss:ccli\r/ite)fshawours of
Total Recordable Injury Frequency Rates (TRIFR). '
We have and will continue to increase our focus
on leadingindicators to ensure we effectively
recognise opportunities to proactively reduce the
risk of incidents occurring and to identify learning
opportunities.
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Wellbeing

o

v

By the end of 2022

95% of our people leaders

were trained as Mental Mental Health Learning Resources.
Health Champions. In2022 we partnered with mental Mental Health First Aid

(MHFA) England to train our People Leaders as Mental Health
Champions. We recognise the impact leaders have on their team
and by equipping our leaders with skills to not only spot the signs

of mental health issues, but also skills to handle potentially difficult
conversations, we will create an organisation where people feel safe

and supported. Creating a safe environment where people can
truly be themselves is more important than ever, and 95% of our
people leaders are now trained as Mental Health Champions.

Mental health e-learning modules are also available for all
colleagues which build on other resources with the aim of
creating a culture of safety and support. We believe
the more aware our people are in terms of
mental health challenges, the better

We work hard to create an environment

where our peoples’ wellbeing is supported,

enabling them to be resilient, know we
care, work sustainably with wellbeing

in mind and be their best. In 2022, we
continued the success of our health and
wellbeing plan to raise awareness and
educate and involve everyone in the
conversation. We have been continuously
evolving and developing the support and

resources available to our people to
support their health and wellbeing.

We continue to provide an Employee Assistance
Programme (EAP) —whichincludes 24/7 access to a
confidential live chat’ counselling service and a useful
wellbeing app. This provides our people with easy and

instant access to a wide range of additional resources,

including virtual talks on a range of mental health
topics as well as useful wellbeing tools.

Many of our people also have access to private

chance we have to support
each other.

medical support and all have access to a digital GP
service whichis available to them and theirimmediate
family members. We also offer a comprehensive
colleague discount platform which includes a wide
range of savings on products and services such as
leisure activities, gym memberships, virtual studios,
gym equipment, eating healthily and wellbeing
treatments.

«Q
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Financial Wellbeing

As an employer, we are acutely aware that the cost- To that end, we have created a package of

of-living challenge will be impacting our colleagues measures which is intended to recognise that we are
and their families, some more than others, and this experiencing significantly challenging times and that
is not going to change overnight. As aresponsible we care.

business, we have considered how we can show
supportto our people in a way that fits with our
values, helps those most in need, and is affordable for
the business.

When determining our annual pay review, fair
allocation of the budget is a key consideration. We
have prioritised the pay of our lowest paid colleagues,
ensuring that we have a healthy gap between the
National Living Wage and our lowest rates of pay.

°

Helping Hand.

In 2022 we also announced the creation of a
Hardship Fund, "Helping Hand", to support those
colleagues most in need, either as aresult of the

cost-of-living crisis or a profound significant

eventin their lives. We have also confirmed

that we will provide all colleagues
in early 2023 with £100 of gift
vouchers as a gesture of
support.
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Recognising our People

Recognition - afundamental element of
our people experience - is well embedded
within our culture. We are truly proud of
our people and are delighted to commend
them for their achievements.

Thereis no better example of this than our
prestigious Global Belron Exceptional People
Awards (BEPASs). These are presented annually to
recognise, thank and celebrate our Belron stars —
those who are making the biggest difference to

their colleagues, our customers and society. As a
precursor to the Global BEPAs, we also hold UK BEPA
awards each year. We typically make 8 awards to both
individuals and teams and these award-winners go
forward as our global nominees.

In 2022, there were over 3,000
moments of appreciation which
resulted in colleagues receiving
arecognition award.

Our well-established and popular peer-to-peer
recognition programme, Celebrate US, allows
colleagues to show their appreciation for each other
by giving awards based on role modelling our core
values: Collaborative, Genuine, Caring and Driven.

These awards can be inthe form of ane-card or the
provision of recognition points which colleagues can
thenredeem for a gift of their choice.

At Christmas we invite colleagues to celebrate the
festive season by choosing a gift voucher from their
preferred retailer.

We also celebrate our colleagues achievinglong
service, with additional recognition for those reaching
20 years'service and over.
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Promoting Equity, Diversity & Inclusion

We are committed to being a truly diverse
and inclusive organisation and in 2022, we
continued to increase our focus on Equity,
Diversity and Inclusion (ED&I), engagingin
a series of conversations with our people
leaders to explore our individual and
collective thoughts and potential biases.
Earlyin 2022, we issued our Equity, Diversity

and Inclusion Statement of Intent, outliningits

importance, whatitis allabout, and why it matters.
We developed a Equity, Diversity and Inclusion

!'.3:‘ -

information and resource page on our company
intranet and our People Director created an
information video highlighting the importance of the
agenda to the organisation and the people within.
This video has been shared business wide and is also
included in our onboarding training for new starters.

We continue our focus onincreasing awareness
around important and special events, such as
International Women's Day, Pride, Wear Red Day
'‘Show Racism the Red Card', and International Day
of Persons with Disabilities which are supported

by information, tools and by promoting

Contents Introduction Foundations People Customers Environment SustainableProcurement GivingBack Close

engagement opportunities. Also in support of our
gender balance ambitions we have run a number

of focus groups with female technicians to better
understand their experience, sharing information and
arecording from one of our female technicians to
bring their experience to life.

Q

Increase our Gender Balance.

In the second half of 2022, we launched an ED&I
project to improve gender balance within our
Technician community. We have set an ambition to
attract, recruit and retain more female Technicians
by 2025 and have already started making
progress, facilitated by a cross functional
project team focusing on how we attract
and how we set ourselves up to
develop and retain more
females.
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Customers

We aim to deliver excellence in customer service

and ensure a first-class experience that is delivered
in aresponsible way and with real care. We aim to
make a difference to our customers by having an
optimum fitting network with the right levels of
skilled people, products and services available to
enable convenient, right-first-time service, including
value-added offerings to enhance our customers’
experience and ensure their safety.
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Our Customer Journey

Customer Services of customers.
o . Once the formal period of training is completed, Our customers can be
ur Customer Journey Training Team ensures all our _ . . . .
customer service representatives receive anin-depth ournew Customer Service Representa.tlves receve confident that they are dealmg
induction to our business. We train using blended regular one-to-one supportand coaching to add to with a company that strives to
o . . their skills and improve their performance.
methodologies: classroom sessions, demonstrations ensure fair treatment for all.
and e-learning, coupled with practical hands-on Tofurther support our customers, where
experience. We also include an introduction to needed we provide an additional service from
the wider Belron family and our core values, plus our Concierge Team —experienced customer
demonstrations on the Belron Way of Fitting (BWOF) service representatives who have the extra skills
for windscreen repair and replacement by our and knowledge to assist them with more complex
Technical Training Team. situations and challenges.

Alltrainees receive appropriate guidance to help them
master customer service principles, including listening
skills, use of inclusive language, building rapport

by recognising needs, displaying empathy where
appropriate, and caring for our customers. We also
place special emphasis on supporting our vulnerable
customers. A vulnerable customer is a customer, or
prospective customer, whose ability or circumstance
requires us to give additional consideration to the

way that we provide our services, ensuring that these
customers are not disadvantaged in any way and that
we adequately meet their needs.

We also include customer humanrights
considerations and training to ensure we represent
our core principles of integrity, respect and trust. Our
customers can be confident that they are dealing
with a company that strives to ensure fair treatment
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Call Quality Checks

Customer contacts are monitored regularly by

our Customer Journey Quality Team to ensure we
deliver excellence in customer service and care. We
use bespoke quality frameworks to sample calls
and correspondence for each customer-facing
department. The frameworks cover allaspects of
compliance, including GDPR and FCA regulation,
and process adherence. Customer service skills are
included to ensure competencies such as accuracy
and efficiency of call handling are maintained. We
actively promote warm, friendly, conversational-style
callhandling, adapting our calls to the customer's
persona and personal situation.

In the Field

Technicians follow a similar journey to that of our
Customer Experience Centre colleagues with regards
to dealing with our customersin aresponsible,
professional and caring way. Recruitment is based on
great customer service skills and experience with a
view to recruiting people who embody our purpose
of making a difference with real care and our values of
Collaborative, Genuine, Caring and Driven.

The start of atechnician's journey, which includes a
robustinduction, and customer service and technical
training, is carried out at our National Skills Centre
basedin Birmingham. Ongoing refresher trainingis
also completed at the centre, whichis accredited by
the Institute of the Motor Industry (IMI) and delivers
industry recognised qualifications to our technicians.
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Service quality and customer safety

We place the highest demands on the Glass repair is also an essential part of our

quality of our work and the safety of our business and where possible we will always
planto repair a windscreen rather than

customers is paramount in every service " I
replacing it providing our customers
we offer. with a safe, convenient, and cheaper
The training and development of our employees is than replacement solution. Every
essential to the quality of service delivered and our technicianis also trained to use
specific Belron Way of Fitting (BWOF) focuses on the Belron Advanced Repair
working with safety in mind. Following the 40-step Technology equipment with a New BSI Glass Repair Standard.
BWOF ethos ensures all our technicians follow the specially endorsed glass repair
preferred methods to keep our customers safe, resin. We are so confident Thelast timt.ethatthe BSI standard for glass repair was up.dated
while patented equipment provides our technicians that our training, equipment, neEBlezedin e Eheelisye azenma e nileg) )
with the very best-in-class tools for the job. and quality will stand the test advances since then such as improved resins, developments in UV

curing but also the rise of ADAS and the impact of having a camera
behind the glass. The journey to get the standard updated has taken
around four years, with the BSI consulting leading organisations
within the vehicle glass repair industry —including Autoglass® -

of time that our customers
also receive a market-
leading lifetime guarantee.

Through the care we take in Windscreen chip repair rather to ensure that the new standard reflects the real-life working
. _ope thanwindscreen replacement experience of glass technicians across the UK. We're proud

our work' we sngmflcantly is also agreener option as it that Autoglass® was influential in helping to shape the

contribute to the safety of avoids glass waste creation as design of the new BSI glass repair standard. The

vehicle occupants. well as the materials and energy new standard is simplified whilst providing an

used to make, deliver andinstall a opportunity to repair more chips, which is
better for both our customers and

the environment.

new windscreen.

As a market leading Superbrand, we
always work to current British Standards and
2023 will see the introduction of a new repair
standard which will likely increase the opportunity to
repair rather thanreplace.
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Our technicians are supported
by a dedicated team of technical
experts via the Technical Help
Desk (THD), which can be called
Targeted training and continuous professional A upon for technical information,
support or guidance.

Technical Training and Support

development are essential to ensuring we deliver
quality in service and customer safety, which is why
we have embedded the Belron Way Of Fitting (BWOF)
into all our technical training and development
programmes. This is also supported by technicians
having access to approved fitting and method
instructions at the touch of a button, aswellas a
dedicated team of technical experts via the Technical
Help Desk (THD), which can be called upon for
technicalinformation, support or guidance. The THD
takes over athousand calls a week from all areas of
the business.

Our technicians are assessed throughout their
training journey. Once a technician has demonstrated
technical competence on a consistent levelandin
line with our values, they become part of the Institute
of Motor Industry (IMI) accreditation scheme. The
staged approach of the scheme also provides the
Training Team with the ability to identify any skill

gaps and training development opportunities. The
scheme s subject to an external quality assurance
programme where opportunities forimprovements
are reviewed and implemented.
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Advanced Driver Assistance System
(ADAS)

ADAS are systems developed to automate, adapt
and enhance vehicle systems for safety and better
driving. These ADAS safety features are designed to
avoid accidents by offering technologies that alert
the driver to potential collisions and avoid them by
implementing safeguards and, if necessary, taking
over control of the vehicle.

Anincreasing number of vehicles are fitted with
these systems, which use a variety of technologies
including ultrasonic sensors, radars and cameras. A
vehicle fitted with ADAS will typically have sensors
and/or cameras mounted in the windscreen, so

Adaptive
Cruise Control

M Long-Range Radar
M LIDAR
Camera
B Short-/Medium Range Radar
W Ultrasound

when the windscreenis replaced, itis vital that the
equipmentisrecalibrated.

We offer our customers ADAS recalibrations as
part of our service. These systems are complex
and require a technician to have the right skills,
competence and equipment to perform a safe
recalibration after a windscreen replacement.
Working with the IMI we have developed and
delivered a standalone IMI Technician Accreditation
for ADAS. We have also, in partnership with BOSCH,
established andinvested £2min anew market
leading ADAS service solution. This provides our
customers and corporate customers with the
assurance that our recalibration solution is best-in-
class.

Surround View

We can now complete over 98% of recalibrations
in-house, providing a convenient solution for our
customers and ensuring they return to a safe driving
environmentimmediately after their windscreeniis
replaced.

|1' l-" iR IR4 B B &
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Environment

We understand that our activities impact on the
environment and are fully committed to doing
the right things and reducing our impact.
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Environmental Risk Management

Our environmental policy sets out our
approach to environment management.
We aim to go beyond the relevant

legislation by setting

our own standards ¢1$‘€STEM0%

to ensure we fulfil & %

our environmental g — %

responsibility and DNV

minimise our impact 155 0001+ 180 14501
IS0 45001

where we can.

Our Environmental Management System (EMS)
whichis externally certified to 15S014001:2015, helps
us achieve this and enables us to define, measure and
control our activities and minimise the environmental
impact of our business.

The EMS s externally audited every six months by
the certification body DNV. In 2022, a combination
of remote and on-site audits identified no major
nonconformities. In addition to these external
audits, we also measure compliance with our EMS
through our operational audit, self-assessment,

S

~ i

and inspection programmes. To support our
commitment to doing the right things in the right
way, environmental guidance is embedded into our
training programmes and operating procedures
where necessary.

Our Environmental Steering Group, comprising
subject matter experts from around the business
meets regularly to support and drive our plans with
afocus onreducing our environmentalimpact and
specifically waste reduction and elimination, and our
journey towards carbon net zero.
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Reducing waste and our waste impact

Wherever possible we strive to reduce differentinternal stillage, to move glass, we can make

waste from our daily activities through We currently recycle 100% of Su(ge we a{ﬁ maXimiSTthhe fu||c|joad of our traﬂjﬁért
. . . reducing the amount of unused space on our delivery
our repair-first strategy and working with waste glass prOduced from vehicles. By filling the transport and utilising the full

our supply chain partners. We also aim to
maximise reuse, recycling, and recovery
and eliminate landfilling waste.

our activities to make useful trailer we will potentially be able to reduce the number

products such as g|ass bottles. of deliveries we are making. We will continue this
project throughout 2023.

To reduce waste and divert from landfill we operate

areverselogistics operation for our branches. In 2022, we continued to review our waste

Every day, on the return from glass deliveries, we with afocus on reducing the waste entering
have lorries bringing back items which are no longer our processes. By working with our suppliers, we
required, such as stillages (used to transport glass) conducted several trials in reducing the waste
and damaged glass removed from vehicles. These created by the packaging that both our prime

and non-prime products are delivered to usiin.
This included a trial on a metal return stillage

We divert over 95% for transporting bulk products into our main
distribution centre. We also worked with
of all our waste . ) :
. another supplier on changing the bulk Laminated Glass Waste.
from landfill. packaging from wood to cardboard which
resulted in a reduction of 9kg per crate. Damaged glass from customer vehiclesis a
Whilst this does increase the amount significant waste stream, so it is especially
items are then sorted at our main of time to separate the individual items important to us to ensureit is recycled. Working
distribution centre, ensuring that we maximise to ensure they are recycled correctly, it with our supply chain, for the last 3 years we
reuse and that any waste is sorted and segregated did reduce the overallamount of waste have achieved a 100% recycling rate for waste
for onward disposal. This operation has not only entering our waste stream. glass produced as a result of our activities

allowed us to fully utilise our distribution vehicles but
has also supportedincreased recycling opportunities
and reduced waste collections, enabling us to
segregate waste streams prior to collection,
increasing our overall diversion from landfill.

meeting both our own and the Belron
Group glass recycling target
early.

Inthe last half of 2022 we started reviewing
our internal movements of glass to understand
if we can create less waste and greater efficiency
within our network. The ideais that by using a

Sl - 20O
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Diversion of total waste from landfill

- / Over the last 3 years we have
% achieved a 18% reductionin

kgs of waste per prime job and

85
80
’s wholesale units sold.
70
65

60

2020 2021 2022
Tonnes of Waste (Glass and non glass waste) Kg of waste per prime job and wholesale units sold
10,000 12.0
9,000 115 - .
8000 1o Repair First - Reducing
7000 105 Environment Impact.
6,000 10.0
5,000 9.5

Repairing a windscreen rather than replacingitis not only better
4,000 90 for our customers financially, and often more convenient, it is also

3,000 85 better for the environment. By repairing the windscreen rather
2,000 8.0 than replacing we automatically reduce waste produced as well
2020 2021 2022 " . . " " n q n
1,000 as reducing indirect impacts. These indirectimpacts include
0

reductionin virgin materials used and carbon emissions created
in the production of new windscreens and in transportingiit.
By repairing first, we also avoid the waste which would have
been produced by the removed damaged windscreen.
In 2022, we repaired rather than replaced 172,956

2020 2021 2022

Glass I NonGlass Waste Graph footnotes

Waste figures provided excludes PVB waste for which we are currently
working with our supply chain partner to ensure it can be fully recycled,

the facility for which will be ready later in 2023. ' windscreens. Based on 16kg for the average
For vehicle glass waste recycling we have independent assurance of weight of awindscreen, that means
glass waste recycling data by ERM-CVS (assurance statement available . we avoided creation of 2,767
onrequest). For allwaste stream data, via Belron we achieved limited ! ) tonnes of waste.

assurance via PwC onbehalf of D'leterenin support of the D'leteren
NFD publication.
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Driving down our carbon emissions

Weallneed to play our partinreducing carbon We report our carbon emissions in accordance with we drive the least number of miles, monitoring speed
emissions and at Belron UK Limited we the Greenhouse Gas Protocolandin 2022 Belron and driver behaviours, and using less energy where
Group submitted a Commitment Letter to the possible to ensure we minimise our carbon emissions.

commit to actively reducing our emissions to

] Science Based Targets initiative (SBTi) to set our
net zero. We are making excellent progress

company-wide near-term and long-term emissions

to enable us to play our partinaddressing the targets. Belron has committed to achieve a validated Belronis validating it’s
.cllrlna;ce ;Ihar:gie eme.rgc.afr_lcy. fome hl?chl:cghts tSfeT ;:c;rg ftg«z CS;:BZ? Eg;jd Targetinitiative (SBTi) by greenhouse gas emission
INClu \Y n Igniticantamoun : .
cludedivertingasigniricantamount o reduction targets through

waste produced from landfill, purchasing Through our daily business activities, we need to -

o .. _ _ _ the SBTiinorder to play a
100% of our electricity from zero-carbon deliver products and services to our customers right : o
renewable sources and increasing the across the UK. We do this in the most efficient way full partin the transition to

possible by modelling our delivery routes to ensure alow-carbon economy.

efficiency of our vehicle fleet.

— — y =

P
(‘!/

100% Renewable Electricity.

100% of our electricity now comes
from zero-carbon renewable
sources such as wind power,
solar and hydro.
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Greening the Fleet

Ouir fleet of vehicles is a significant
contributor to our overall carbon emissions
and there is a lot of work being undertaken
to target reductions.

Our commercial fleet is now 99% Euro 6* emissions
compliant. Current supply issues with new vehicles
have continued to create delays, but the final Euro 5
vans on our fleet will be replaced with Euro 6 vans late
in 2023. This means that our entire commercial fleet
will not only run more efficiently, with reduced tailpipe
emissions, but also be able to operate in areas of the
UK where Ultra / Low Emissions Zones arein place.
We are also trialling a small quantity of fully electric
vans in 2023 continuing our plans to reduce our fleet
emissions.

We updated our company car policy in 2022 to fully
electric new cars and the fleet is now made up of
over 35% fully electric vehicles. This percentage
willincrease over time as vehicles are replaced, the
timing dependent on general supply challenges in the
automotive industry.

In 2022 we trialled and have agreed a new van racking
solution for the technician vans which wil reduce the
weight by over 500kg. Van weight reduction (from

Footnote
* The Euro 6 emission standard sets a legal requirement for a
car manufacturer to average CO, emissions below 98g/km.

approximately 2.75 tonnes to 2.15 tonnes) willhelp
reduce emissions, wear and tear and improve fuel
consumption. This will be introduced in 202 3.

We have increased the standard safety specification
of our technician vans to include reversing cameras.
This has reduced the number of reversing type
incidents and therefore reduced our carbon footprint
from vehicle repairs.

35% of our company
car fleet is electric.
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Our Carbon Footprint

Inline with the Green House Gas (GHG) Reporting
Protocol, we have calculated our carbon footprint

for anumber of years. However in 2022 with the
support from Belron Group there was a significant
review of our carbon reporting to ensure we captured
information including carbon emissions that are in

our direct control (Scope 1 and 2) and the full scope of
Scope 3 emissions. As a result of this significant work
we have re-established our base line year as 2021.

As aresult of our targeted efforts to reduce carbon
emissions and our impact on the environment we
have achieved both a reduction in our absolute
carbon emissions as well as a 20% reductionin

kg of CO,e per prime job and wholesale unit sold,
reductions we are really proud of.

In 2022 we achieved a
10% reduction in our

absolute carbon emissions.

Actual Carbon Emissions (tonnes)
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Carbon Emissions Graph footnotes

Our Carbonfootprintis reportedinline with the Green House Gas (GHG)
Reporting Protocol.

As part of the Belron Group, Belron UK now has a detailed understanding
ofits scope 1 and 2 data and has completed a full GHG Protocol scope 3
assessment.

Scope 1 emissions - include direct GHG emissions occurring from
sources that are owned or controlled by Belron UK.

Scope 2 emissions - include indirect GHG emissions from the electricity,
heat, or steam generated off site but purchased by Belron UK.

Scope 3 emissions - Going forward the focus of carbon reduction work
and reporting for scope 3 willbe on categories 1 to 5 which represent
92% (ona 2021 base line andinline with SBTirequirements) of the total
Belron emissions. The remaining categories are either not applicable,
immaterial or optional for SBTitargets. Belron has therefore chosen to
restate its 2021 GHG emissions inline with this approach and emissions
fromthe other categories such as business travel (cat 6) and employee
commuting (cat 7) are notincluded. For both 2021 and 2022, the
location and market-based emissions have beenrevised toreflect the
latest publicly available emissions factors for each country.

Absolute Carbon and Carbonintensity (normalised) emissions have
been provided. Carbonintensityis provided as kg per prime job and
wholesale unit sold.

Prime Jobs —includes windscreen replacements, other body glass
replacements, windscreen repairs and ADAS recalibrations.

Wholesale Units sold —includes vehicle glass sold by Laddaw® to
wholesale customers.

Comparing 2022 to 2021,
we have achieved a 20%
reduction in kg of CO.e per
prime job and wholesale

unit sold, areduction we
are really proud of.
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Sustainable
Procurement

Our approach to responsible and sustainable
procurement, and the relationship we have with
our supply chain partners, is key to our success.
Focusing on procuring in aresponsible and
sustainable way, ensures that as abusiness we
remain true to our principles.
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We choose our suppliers based on clear and fair
processes, without bias or favouritism, selecting
those that not only meet our supply requirements but
can also demonstrate socially and environmentally
responsible policies, alongside high standards of
ethical behaviour and compliance with all relevant
legislation. This s reinforced in our guiding principle of
integrity, and a relationship based upon respect and
trust between us and our suppliers.

In February 2022 we launched our revised
sustainable procurement policy. This policy sets

out our processes and commitment to identify and
responsibly manage the environmental, social and
economicimpacts within our supply chain. It also
outlines how these considerations are integrated
into procurement policies and practices and are
administered. Ensuring responsible and sustainable
management is embedded across every function,
including procurement, is essential to our goal of
continuing to make a positive contribution to society,
enabling our purpose of 'Making a difference with real
care.

Supplier Code of Conduct

Our supplier code of conduct is a set of principles that
we expect our suppliers to work within. We consider
these principles when we are choosing suppliers and
work together to monitor compliance throughout
our relationship. We ensure that we treat all our
suppliers and partners with fairness and honesty,

and we expect suppliers to demonstrate the same
behaviours.

The Supplier Code of Conduct has been fully
incorporated into the procurement due diligence
processes and incorporates topics such as health and
safety, environmental considerations, responsible
sourcing, and modern slavery and human rights.

The suppliers who complete the full due diligence
qguestionnaire must read and accept the Belron
Supplier Code of Conduct as part of their onboarding
process. Full due diligence is applicable to suppliers
with an annual spend of over £50,000, where
personal datais handled, where a risk assessment
and associated method statementisin place, or
where thereis a contractin place. These are known as
approved suppliers.

Our terms and conditions of purchase and our
Supplier Code of Conduct ensure that both the
buyer and our goods and services suppliers have
clear expectations of us. In turn, we expect all our
approved suppliers to comply with our Supplier Code
of Conduct.

«Q
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Supplier Risk Management

In 2022 the Procurement team completed the
annual risk review on approved suppliers. This risk
assessmentinvolves areview of a variety of risks,
including financial, technology, market, ethical,
environment and regulatory risk. Measures are
thenimplemented to mitigate and control the
risks highlighted. We plan to continue this
risk assessment process as part of the
Request for Proposal process when
reviewing suppliers for new and
existing tenders. We also extend
the request to suppliers as

part of the Request for

Proposals, with additional Enhancing sustainable procurement

questions with regards to competence - An Introduction to

the goods and/or services Procurement Management

being procured. The risk

assessmentis supported Our Introduction to procurement management e-learning training

by our online source to module launched in December 2022 for all managers and employees with

contract software. procurement responsibilities. The purpose of this trainingis to ensure
Senior Leaders and people in the business with the responsibility for spend

In 2022 we were and contracting, are given the tools and knowledge they need to enable

externally audited on our them to procure in a sustainable and responsible way and to ensure the

approach to supplier risk best terms possible for the business. All those identified as needing the

training have been invited and training completion is well underway.
The training covers several different topics including—What
is procurement? Competition law, ethics and modern
fc?r ehhancemgnts vyere slavery, the supplier code of conduct, bribery act,
highlighted, which willbe etc. Employees also have ‘The Procurement
actionedin 2023. Good Practice Handbook' as a useful
procurement tool and future

management. As aresult of
the audit some opportunities

reference point.
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Procuring Sustainable Products and
Services

We aim to ensure procured products and services
are sourced with our own objectives of delivering

and using environmentally sustainable and
responsibility driven products and servicesin
mind.

%

Examplesinclude:

-In 2022 we renewed our
electricity contract which went
livein 2021, again with 100%
green electricity

- Weintroduced a 100% if q
electric company car policy Uniform suppllers.

during the year, for all new

In 2022, we changed our Uniform provider to a company who has
company cars.

atrack record in sustainability and who deliver our uniformona
carbon neutral basis. They are SEDEX members, which enables
companies to be more sustainable within their supply chain
by transparently identifying areas for improvement in social,
environmental, and employee well-being. This enables the
uniform supplier to have a trusted global supply chain
that ensures their customers benefit from products
manufactured ethically to the highest standards,
and at the best value possible whilst ensuring
ongoing sustainable employment for
the people who work in the
factories.
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Giving back ' |
to Society COlNTS

At Belron UK Ltd we have a deep-rooted sense of

responsibility to the communities we serve and

we continue to make a difference - be that locally, "
nationally or via our headline charity partners. , Xé)

We support charities and community projects that are ‘

valued by colleagues. We enable and inspire colleagues to AfrikaTikkun
give back and get involved, with events such as the Spirit of . Developing oung Pecple
Belron Challenge and Children in Need, and we add value v

and make a positive contribution to those less fortunate in

our society through not only financial contribution but also

through the provision of coaching and mentoring support.
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Supporting Local Charities
and Community Projects

We have several schemes in place to support
charities and community projects which are valued
by our colleagues. In 2022 we donated funds to
various charities including the Trussell Trust (a
nationwide network of more than 1,200 food banks)
andlocal charities such as the Bedford Foodbank in
recognition of the current cost-of-living crisis.

Our Community Counts Scheme, one of our giving
back programmes, has been established to directly
support charities and communities which are close
tothe hearts of our colleagues. The schemeis also a
way of encouraging our people to think of ways that
they can use their time and their skills to enrich the

communities they live _
COMMUNITY

in, with the support
COUNTS

and backing of the
business.

There are four parts to the scheme:

- Community Fundraiser is a matched funding
programme which enables us to make financial
contributions to charities in recognition of our
people's fundraising.

- Community Project Grant provides a payment of
up to £200 for community groups and local charities
that colleagues are involved in.

- Community Volunteer is a matched funding
programme which enables us to make a financial
contribution to charities in recognition of colleagues
volunteering.

- Community Team Volunteering allows teams
to offer theirtime to alocal good cause and the
company will help to support the event.

”
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Q

Enabling and Inspiring Colleagues
to Give Back

We have several fantastic opportunities for our
colleagues to give back to society and to getinvolved,
working together to make a difference with real care.

The Spirit of Belron Challenge is a major highlight
of the Belron calendar and is an opportunity for
thousands of Belron colleagues to come together
andraise money for our partner charity Afrika
Tikkun. In 2022 nearly 550 of our Belron UK Limited
colleagues, their families and friends, took partin

the virtual event, with nearly 10,000 members of the
Belron family participating globally. 2022 also saw the
return of the Spirit of Belron Challenge Day at Dorney
aface-to-face opportunity, on top of the virtual
challenge, for colleagues from around the globe to
gettogether, challenge themselves and have some
fun. By walking, running, cycling and swimming, our
UK colleagues helped the global Belron family raise
2.2million euros!

iz
@)

AfrikaTikkun

Developing Young People
frosm Craciie to Casesr
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Childrenin Need s also another great eventin the Primary = ——

Childrenin Need \Mlstead | [ == . _ﬂ“
Belron UK Limited Giving Back calendar. A great V : i ' - l Vol e 1L h
_wusmms_mm -

opportunity for colleagues to have some fun, -
connectand donate to charity while having the
opportunity of winning some amazing prizes in our
fantastic Childrenin Need raffles which are open
to all colleagues. -



Belron® UK Limited - Responsible Business Insights Report 2022 Contents Introduction Foundations People Customers Environment SustainableProcurement GivingBack Close

The Belron Ronnie Lubner
Charitable Foundation

In February 2020, former Belron CEO Gary Lubner
launched the Belron Ronnie Lubner Charitable
Foundation (registered in England and Wales under
No. 1186189), established in his father's name to
continue the longstanding commitment to give
back to the community. Ronnie Lubner believed
passionately that we allhave a responsibility to give
back to our communities, believing that we should
share our success with those in society whose lives
are less fortunate.

Sinceits launch, the Foundation has donated €6.7
million to charities all over the world. These have
included charities operating at the front line of the
COVID-19 pandemic and small organisations who
struggled with the pandemic's impact; humanitarian
relief supporting those impacted by the war in
Ukraine (donation matched by the Belron business),
the flooding in Pakistan and more recently, the
earthquakesin Turkey and Syria; establishing multi-
year funding with Afrika Tikkun and the Field Band
Foundation; as well as supporting organisations
nominated by Belron colleagues.

THE BELRON

CHARITABLE
FOUNDATION
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Insummary

At Belron UK Limited, we recognise the vital role that
businesses must play in addressing environmental and
social challenges. We strive daily to take on a greater
responsibility and play our part in demonstrating how
business can be a force for change and are committed to
doing the right thing by all our stakeholders. We put being
responsible at the heart of our business, it stems from our
values, is reinforced by our culture, and lies at the heart of
our common purpose: making a difference with real care.
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Our Approach to this Report

This report provides an overview of our approach and
progress around the sustainability and responsible
business agenda, of which we are proud. However,
as aresponsible business we will not stand still, and
by working together across our business we will
continue to ensure we deliver on our plans. Going
forward our responsible business focus areas will be
Sustainable Products and Services, and Investing

in People and Society, with of course a continued
focus on our responsible business foundations of;
strong governance and assurance processes, our
values and ethics, and the robust reporting and
measurement of our responsible business activities..

This report highlights our approach to being a
responsible business through governance, material
issues and strategy, and provides a focus on
performance during 2022 (1 January 2022 to

31 December 2022).

We also include information on our approach

and activities that occurred before or after the
reporting period, to help provide a clearer picture
of our performance and to provide context to our
approach.

We have included case studies and information as
examples of our responsible business strategy in
action.

Thereport covers Belron UK Limited activities and

does notinclude activities or performance of our
suppliers, contractors or partners, unless otherwise
noted.

With the exception of our vehicle glass waste
reporting, we do not commissionindependent
assurance of our sustainability management and
reporting.

For vehicle glass waste recycling we have
independent assurance of glass waste recycling
data by ERM-CVS (assurance statement available
onrequest). For all waste stream data, via Belron
we achieved limited assurance via PwC on behalf of
D'leterenin support of the NFD publication.

«Q



We welcome your view Useful Contacts

Belron UK Limited welcomes the views of all our For further details or to request additional
stakeholders and we actively encourage feedback information, please contact:

on our Responsible Business Insights Report 2022. BBl AUl P G

Please contact: autoglass@hkstrategies.com
responsible.business@belronuk.com 0207 413 3200
Disclaimer

Belron UK Limited. Registered Office: 1 Priory Business Park, Cardington, Bedford, Bedfordshire MK44 3US. Telephone +44 (0) 1234 273636

Belron UK Limited s registered in England and Wales number 00494648 and is authorised and regulated by the Financial Conduct Authority
number 314575. This e-mail has been sent in the strictest confidence to the addressee(s). If you are not the intended recipient, please
telephone or e-mail the sender and delete this message and any attachment from your system. You must not otherwise act on or copy

or disclose the contents of this message or any attachment to any person. Belron UK Limited cannot accept liability for statements made
which are clearly the sender’s own and not made on behalf of Belron UK Limited. No authority exists on behalf of Belron UK Limited to make
any agreements, representations or other binding commitment by means of e-mail. Any modification of the contents of this e-mail is
strictly prohibited unless expressly authorised by the sender. If you suspect this e-mail may have been intercepted or amended,

please call the sender. The information contained in this communication from the sender is confidential. It is intended solely

for use by the recipient and others authorized to receive it. If you are not the recipient, you are hereby notified that any

disclosure, copying, distribution or taking action in relation of the contents of this information s strictly prohibited

and may be unlawful. AD. ' ,,
AUTOGLASS
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